
July21,2004 

The Honorable Michael Powell 
chainnan 
Federal Communicatkms Commission 
1919 M Street, NW 
washingtm, D.C. 20554 

R EC ElVED 
JUL 2 9 2004 

Federal Communications Commission 
Office of the Secretary 

Dear Chairman Powell: 

As Members of the California delegation we would like to thank you for choosing to bold the 
F d j j  2:" F & d  Ccm-m~cztkn Ccx-ccssion @e<=) Localism Task Force hearing in M o n e y ,  
California. We appreciate yow eEorts to understand and appreciate tbe challenges involved in 
achieving a diversified media market in California localities. 

In light of the recent decision by the U.S. Third Circuit Court of  appeal^, rejecting se\.eral FCC 
media ownership rules, we urge tbe FCC to renew efforts 10 work with Ihe public to enact stricter 
ficmsing and ownership s*anoaroS. HopeWly, this Localism Task Force hearing can begin a 
reinvigorated dialogue and debate that will truly achieve media diversity. 

One of our country's finest hallmarks is the promise of a fiee press that suppo~as a d  eocourages 
a wide variety ofdiverse voices. Unfortunately, cumofjdation withi0 media markets can and is 
eflkaively co-opting this promise. Media consolidation concentrates ownership of teievision, 
print and radio stations in the hands of a few conglomems and transfen cuntm3 of the airwaves 
from &e pub& M the investors of select corpoialions. 

rvledia conglomerates iha oum multiple stations within a single market promote standardization 
of programming in order to reduce costs and maximize profits. This limits #e &iliity of stations 
to cover local news, events. and political debales because th& corporaie oivnes5 restrict their 
programming flexibiliv. 

The result of corporate ounership is uniformity in local stations' issue coverage which res& in 
limiting discussion of pressing focal matters and stagnating public debate. Wben only a handful 
of owners control what a community hears, sees, and reads, local stations are unable 10 serve 
their diverse tiewing public effectively. 
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Statement of Representative Sam Farr 
before the 

Federal Communications Commission, Localism Taskforce 

Monierey, California 
.ldy21,2004 

Thank you for bringing the FCC's localism task €om to Monerey. I know that the 
people of this region are grateful for your selection of M o n t e y  as the venue for &is 
hearing. I think that the Commission's choice of Monterey is particularly Glting because 
jr is the birthplace of constitutional democracy in California and it is democracy that is 
hdamentaiiy at issue in these series of hearings on hxdism in the =&;a. Democncp 
needs to exchange of ideas to survive and thnve. Throughout our history, the p s s  has 
been the paramount means to share ideas and opinion. it is no coincidence that the 
freedom of the press is enshrined in the Bill of Rights' First Amendment. in OUT own 
day. the electronic media enjoy an unparalleled ability to communicate with the 
American public. Television and radio delicer information and opinion to virtually 
a e r y  American on a daily basis. It is therefore in our interest as a functionkg 
democracy to ensure that that the use of the public &waves enhances democracy. 
Moreover. to borrow the phrase. all democracy is local. The mod of civic involvement. 
or petitioning government. starts at the local level. Local politics. in city councils. school 
boards. and boards of supervisors. lays the foundation for American puibiic life. For the 
media to foster democracy it must be responsive to peoples' local needs. So I am @ad 
that the Conmission is making this effort to reach out and address t h e  issues at the 
local jewel. 

Our community appreciates the opportunity to discuss the nature and necessity of 
broadcast localism. I reget that my Congressional schedule has kept IIK in Washington 
DC today. but 1 am happy to have the oppomurity to submit this written testimony. 

O\er the last )ear. we have heard a lot about Iodism in media. and diversity in media. 
These issues affect our daily lives. and they have a critical influen= on the broadcast 
media that is available to every citizen. Howver. these are mt new issws: the s t r u e  
between localism and media ownership has been ping  on for many years and has had a 
real impact on communities. h November 2001.1 filed a letter with tbe FCC opposing 
the d e  of two local television stations in my district. KCBA and LION. to C b  Channel 
Commlmicatiors. M y  letter stressed the importance of diversity in the media to e n w e  
that a variety of ne\m and local perspectives reach the market. One ofthe wgatiws of 



media consolidation is when corporate ownershp d i m e  p r o g r a m  content 
broadcasters. This arrangement 0~1-sources important decisions that should lx made by 
the local broadcasters, and limits debate on important local issues. The danger inherent 
in allowing news sources to be monopolized is that we are moving towards a strucme 
that allows fewer points of view when we need more. 1 believe that we must work to 
ensure that every consumer has the opportunity to access mdtiple, Iocaily relevant news 
sources. 

local 

Last year, the FCC voted to further deregulate media ownership. I o p p d  this action 
that relaxed and eliminated important protections against the over-concentration of 
media. The public outcry against these new deregulation rules made it clear bow many 
different communities and individuals would be negatively a&c$ed by the C r  
consolidation of the media. 1 have been an active proponent of n u m e ~ ~ u ~  Congressional 
proposals that sought to cap media ownership at 35% of a market rather than allowing the 
FCC to raise the cap to 45%. Eventually a cap of 39% was approved by Congess, 
although I still felt that this level concentrated ownership of the media in the hands of- 
few. 

The controversy around the FCC's media ownership deregulation ruks eventually ended 
up in COW where ihe U.S. Tnird Circuit COW of Appeals recently rejected xve id  d e s .  
The regulation that relaxed rules to allow one company to own two or three TV stations 
in one city was invalidated by the court because the FCC failed to consider station's share 
of the audience in the formulation of the rule. This court decision not only forces the 
FCC to rewrite these regulations. but it also sends a clear message that the local impact of 
FCC decisions needs to be more closely examined to ensure that diversity is assured in 
ebery market. 

Another important issue that faces our communities on the central coast of California is 
the regulation of low-power FM broadcasting. In light of the continuing consolidation of 
the media these small radio stations are critical to providing interesting and &vmt 
voices in our community. The FCC should work with these low-power FM stations to 
maximize their ability to best sene the public interest. To this 4. I do not betieve that 
ocerly punitive penalties barring low-power stations fnnn licensing cligMity are 
productive for the community. 

I am committed to working IO protect a free and diverse press that provides every 
community and ebery citizen access to a \.mkty of media sources that meet their local 
needs. I urge the FCC IO commit to safttparding localism by limiting media 
consolidation and promoting local voices through low-watt FM broadcasting. 



FEDERAL COMMUNICATIONS COMNIIS%ON 
BROADCAST LOCALEM HEARING 

MONTEREY, CALIFORNIA 
JULY 21, m4 

STATEMENT OF CHUCK TWE.E;I)L;E 

Good evening Commissioners. My name is Chuck Tweedle. 1 am Sel.liw Vice 
President of Bonneville. and among my responsibilities are Bonneville’s three FM 
stations in the Bay area. Bonnevi1le has a long-standing and company-wide commitment 
to serving the communities in which our stations operate. Our three iocal stations - 
KOJT. KDFC and KZBR - exemplify t h i s  commitment. 

All three of these stations are 100% locally programmed: all p r s ~ m h g  
decisions are made locally; and all on-air talent personaljtk are local residents. Of tbe 
23 full and part-time personalities. only three have h e d  in the area for less than five 
>ears. 

A‘e also pa! \cr> close attention to local issues. Our three stations combined 
spent more than $290.000 in 2003. researching the attitudes and concerns of Bay Area 
residents. The \wjous projects examined music and non-music pragramming content. as 
well as attitudes on life issues and the needs of our community. 

1’11 speak more specifically in just a moment about these stations and their 
siLpificant involvement in the communities they serve. But. 1 first would Iike K) establish 
some context for Bonneville-s commitment to community and paint for you. at least in 
broad strokes. a portrait not only of our corporate philosophy of giving something back to 
our conmunities? but also ow parallel corporate l i f e s ~ l c  of making a difference in those 
communities. 

Among all Bonneville stations - certainly including KOIT. WFC,  and KZBR - 
sewing the communities in which we broadcast is neither an empty motto nor some 
simplistic bumper sticker. It is. quite literally. the way we do business. 

As uith all broadcasters. n e  need an audience to stay in business. And. by 
definition. to capture and maintain that audience. we must effectively respond tD that 
audience’s aants and needs. To that end. n e  at Bonneville are whol3y committed. as our 
histor) aptly demonstrates. 10 giving something meaningful back 30 our communities. 

We are a moderately sized broadcasting company. yet in 2003. OLU stations aired 
more than 2 1 5.000 minutes of public affairs programming. puMk service 
announcements. and other on-air community-sen4ce projects. worth %50 million - and all 
of it tailored to needs and oppormnities specific to the communities in which t k y  
broadcast. Add to that total another $1.2 million in employee volunteer hours in their 



communities, and it’s evident that Bonnevilk‘s actions not only badi up its stated 
corporate philosophy but also cultivate its day-to-day business lifestyle. 

And. we do it all with great enthusiasm. because we a part of those 
- communities, and we want to invest in them because we work there, and our families live 

there. But. we certainly are not alone in that practice. Most other bmadcassers 
companies also make that commitment and provide vast amounts of community service. 

In the words of Bruce Reese. ~ v i 4 l e k  president and d-kfexecutive offier: 
“Meaningful service to our communities creates loyal audiences and moves product fix 

our clients. That. in turn, gives our company the resources to grow and to reinvest in our 
people and in our communities. Our way of doing business isn’t a luxury; it’s a 
necessity. Many other successful companies have proven the model owr the years. 
Many of our most successful colleagues in broadcasting apply that same model. In this 
era of hyper-competition. it’s the only recipe for long-term success.” 

We at BonneviUe. as do most other broadcasters. also fully recognize and accept 
the vital role we would play and the responsibility that would be ours in the ecent of a 
major disaster in an! of our communities. We view maintaining the ability to share 
cruciai information with our iisieners as among the grcaicst of ow ion-m-aii j  service 
functions. 

, 

We, and other broadcasters. actively nurture the concept of localism and take 
seriously both the opportunities it offers and the responsibilities it  presents. 

Here in the Bay Area. our stations offer three formats. KDFC provides classical 
music and is the only one of the remaining 30 commercial classical stations in America 
that has actually grown. both in listener audience and revenue. KOIT is programmed as a 
light rock station, and KZBR became a country station in 2003. Each station fully shares 
in Bonneville’s commitment to local public senice and addresses the needs of ks 
audience in nays that are tailored to its format. 

Si_rmificantlj. over the past five years. each starion has received h e  National 
Association of Broadcasters Crystal Award for Excellence in C o m m ~ t y  Service. Ln 
2003, KOIT and I(DK also received NAB Marconi Aivards for Addt Contemporary 
Station of the Year and Classical Music Station of the Year. respectively. 

As part of our on-going commitment 10 the community. we produce and air three 
local public affairs programs each aeek. Positive Parenting is a w e d y  program that 
addresses family and parenting issues. Guests on the propam of% help on issues from 
education. to health questions. to problems in family relationships. Advice from dus 
program also is featured on KOIJ’s website fearure. “Ask Dad.” 

Joday‘s World is a locally produced program in which News Director She- 
Browm inten7iews experts on local issues in the Ba!7 area. Crime prevention. bFeas1 
cancer awareness. child abuse. and energy and the environment are just some of rhe 



issues we have addressed. Many of the guests help prom& charities and other pubiic 
service activities. Today’s World offered interview time to all candidates in the 
Governor’s Recall election, but most declined. Guests on Today’s World also are 
featured in Special Reports, Monday through Friday, as part of the KOIT Noon News. 

Our third local public affairs program is the Commonwakh Club, produced in a 
local public affairs forum format. The program features nationally-bwn speakers on a 
wide variety of topics. Guests include authors, public officials, business executives llnd 
journalists. 

Our three stations also broadcast more than four hours of locally produced 
newscasts e v e q  week. Each station airs two newscasts per hour in Morning Drive, the 
day-part with the largest audience. Other newscasts air at noon and in the eve-. in 
the past year, much of our news time was devoted to the Bay area economy, the 
California energy crisis. and the Governor‘s recall dectkn. 

As you are aware, many stations around the country partitive in f%.ndraiSing: 
assisting local charities and broadcasting pubiic service announcements. Thls is an 
extremely important element of localism, because many of these organizations could 

continued support of local broadcasters. 

. .  . 
neither S U C ~ : ~  iioI have their iiiessiip k k i d  3ithOui the Z C ~ ~ . < C  p . t i i C i p ~ t ; ~ i i  a76 

Our stations devote enormous efforts to helping community groups. What may be 
unique. howeler. is that we also hace created Public Senjice Announcement Workshops 
in n-hich we teach local non-profit organizations how lo nixe B A S  and how to market 
themseh es to the media. 

The total value of the airtime we contributed to local organizations in 2003 was 
more than $1 5.730.000. In 2003. KOJT alone helped 322 different non-profit 
organizations with production support and by airing more than 8.200 PSAs. 

Among our multi-tiered efforts is VolunteerMatch. We helped this organization 
match more than one million volunteers with non-profit activitks. Again. this type of 
outreach to the entire communjty is something that local broadcasting is Uniqdy 
situated. and qualified. to provide. 

KZBR u as the primary on-air sponsor last year of the Pacific Coast Dream 
Machnes Show which attracted more than 25.000 people to see historic planes and 
automobiles. That event suppons and promotes awareness of the Coastside Adult Da?. 
Health Center and each !ear i s  its single largest fundraiser. 

KZBR turned its nickname - “The Bear” - into help for needy childrea. “T&y 
Bears for Cubs” \vas a successful holiday 1 0 ~ 7  drive ue o r g a n i d  in conjunction with area 
retailers and the Ba? Area Firefighters. More than 3.400 toys were cokcted for their 
project. 



As the primary sowce of classical music programming in San Francisco, KLWC is 
dedicated to supporting music education. Last year, we aired 78 hours of music education 
programs - one and a half hours per week. designed to teach young people the basics of 
classical music a d  to showcase yomg talent. KDFC also has hosted the program ‘ ‘Fm 
the Top:” awest Coast broadcast event o k n  featuring young Bay area performen. 

The radio home of six full-time syrnphoIues, including the national “Sa0 
Francisco Symphony” broadcasts. KDFC presents local radio’s most extensive Arrs 
Calendar, with six prime-time updates and an aggressive PSA program. 7he rnusfc 
calendar literally comes to life with l(DFC’s weekly “Hometown Tuesdays” f m :  
which includes musical previews of upcoming concerts, programmed throughout the day. 

The annual U F C  charity sampler CD this year will top 3 100,OOO in donations to 
children’s’ p r ~ g r a m ~  in Bay area homeless shelters, and for world-ciass pediatric care. 
All four previous releases topped the local classjcal chats. We aka sponsor and air the 
annual “Opera in the Park“ eyent. as well as sponsoring five f ie  summer co~;e~-&. 
attracting more than 50.000 people. 

More than 20% of the Bay area population is Asian. so in May of 2004 KOTT 
aired a month-iong campaign honoring &im Xeriiiige Modi.  ?dGi€ ;Llm 150 P i d u d  
announcements featured Bay area residents Leland Yee. speaker pro-tempore of the 
California Assembly. san Francisco Police Chief Heather Fong. International Chnese 
TV talk show host Jay Stone. and Author Amy Tan. among others. Each Asian 
American told their s top  and shared views on their culture. 

Our three station websites included more than 5.200 listings for ~olunleer 
opportunities. fundraisers. and e\ ents for children’s health and education. Additionally. 
an on-line pet adoption center places rescued animals with local owners. The drree 
stations’ uebsites also helped raise SI OO.OO0 for breast cancer research though several 
local events. 

And. reflecting the cultural di\ ersity of the Bay area koii.com can be read in 
Chinese. Spanish, Japanese. Korean. Russian. and Italian. 

h addition io our on-air commitment. and reflecting yet another corporate 
commitment to serving our communities. Bonneville provides each full-time employee 
with 40 hours of paid leave each )ear to volunteer n6th local community organizations. 
It’s an opportunity widely used by our emplo~ees. 

Commissioners. ac succeed in the Bay Area. and as a broadcasting company. 
because our listeners know that we are part of their c o m m ~ l y .  h‘s the d y  way 1 know 
to operate a radio station. and I beliele that srations across tbe country take a similar 
approach. Localism and the commitment to serving our communities are alive and wl l .  1 
can assue you. Thank )70u for your time and your interest. 

1 w d d  be pleased io answer any questions. 

http://koii.com


FEDEUAL COMMUIL'JCATlOIVS COMMISSION 
BROADCAST LOCALFSM HEAWNG 

MONTEREY, CAJAPORNIA 
JULY 21,2004 

By R. Sean McLaughtin 
President & CEO, Akaku: Maui Commuaity TV 

Aloha! Good e\,ening Commissioners. FCC staff and m e m b  of the public h e  
assembled. My name is Sean McLaughlin and 1 am president and CEO of Akaku: Maui 
Community Television. sharing these remarks on beMf of myself and the Hawaii tocali.sm 
Coalition. which includes professional journalists, independent producers, academ)c leaders: 
and other supporters of diverse local media in Hawaii. 

The Hawaii Localism Coalition was formed earlier this year to address tbe loss of 
djberse local media caused by media consolidation. and to organize public iniemt 
representation for Ha\vaii in public media policy deliberations. 

- .. 
I he simpie poinr of these remarks is io oEer aii ccmeized peispecece fro= Hzwa: 

relating to media localism and IO ask that you include public hearings in our island Staee Eor 
future proceedings relating to federal media poIicies that address diversity. competition aod 
localism. 

Commercial media alone do not adequatdy sene  iocnl cornmun* needs and interests, 
and consolidated ownership exacerbates the problem. 

To maximize profits. commercial media minimize local programming. With distant 
owners controlling management decisions. local commercial media increaskgiy become 
victims to the corrosh e impacts of the profit-making imperative. Tke needs and interests of 
distinct local communities. especially louer-income people and minority groups who lack 
bul-ing power are ignored or misrepresented as a result. 

In this context. the Notice of inquiry for Localism identifies some of the speciftc 
symptoms of the particular history and djnamics of broadcast media. Howcer. there is a 
real risk here of missing the larger context and failing to address critical issues for the fume 
of media localism. 

Local public interests are at risk as Congress and the FCC reshape& regu la tq '  
landscape for media. 

The current system of regulation to ensure localism is broken. Local puMk TV and 
radio. local communiq access media channels. public service IKW&. and other bcal 
public interat benefits are all at risk. The FCC and your Localism Task Fosoe must address 
tbe changing relationships between local broadcast. satellite. cabk d broadhd media 
operators. The FCC and your Localism Task Force must address the c h q l n g  relationships 

Remarks by Sean McLaughlin 
Han.aii Lx&m Coalition 
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between local broadcast, satelik. cable a d  broadband d i a  operatom. Commercial 
interests will continue to shape the marketplace md game r5re regulatory framework to suit 
their private interests - not the puMic inwests of a healthy democracy. 

The best way to promote IocaUy-orieded programmiug is to ensure local aad diverse 
ownership, and to set aside bandwidth with adeqaale operating support for zum- 
commercial, public service media in every local coiamlunity. 

The commercial media marketplace does not and will not adequately suppolz public 
interests, especially non-commercial speech. 
reduces local content through the elimination of expensive local p r o p d g  in favor of 
lower cost regional or national syndicated programming. Development of  r h t  local atxi 
non-commerical media is the most effective way to address shortcoming oftbe c-ial 
marketpface. Mandatory set asides to provide local media resources should be required as 
comp&sation for private use of public assets like land and spectrum. 

Consolidated mmersh ‘ p  of media further 

We need some electronic green space in the strip mall of commercial media! 

Community access media provide a model for locafism that  COUM be used far broadca&, 
sareilire and IF-enabied media. 

Non-commercial public. education and g o \ , e m n t  access channels produce over one 
million hours of original local TV programming each year. Cable access channels are 
generally provided through local government franchise authorities w-ho collect compensation 
for the private commercial use of public rights-of-way by media corporations. These local 
media resources are therefore accountable to local government jurisdictions. 

A policy approach similar to local franchising of cable JV should be considered for 
broadcast. satellite and IP-enabled media. Local governments could be given local oversight 
and compensation for use of public specu~m. rights of way and other public resources used 
by commercial media to serve their constituents. Through a locally auxuntaMe process. 
broadcast. broadband wireline. and satellite transmission capacity could be set aside to 
benefit local communities. Local regulation and local governance owr puMk service media 
resources are essential principles of the community access media model. 

As a cautionary note. cabk franchise situations such as the City of Sa0 Jose is 
experiencing with a change caused by consoIidation of ownerdup undermining community 
obligations negotiated in cable franchise provisions. need to be proactiwly addressed. 

State and local governments in cornrnuaities across America must have meaniagful aad 
well-defined roles to adequately protect media consumers aad #o efikctivdy advoc&e 
for local needs and iaterests t o  be met. 

Federal regulation is a centralized. opaque process favoring very powerful corporate 
interests who privately gain from ineffective local regulation in the public interest. federal 

2 



consumer protections and public interest rules are so weak and Gagik that commercial media 
regularly fail to meet the basic communication needs of local cotllmunitks. 

Consolidated media ownership favors private commercial interests that are &tacbed 
from local communities and driven by non-local profit motiws. To minimize harm fi.orn this 
imbalance of market power, local governments and communities must have authority to 
regulate and develop local media solutions that meet people's needs. 

The FCC needs a media localism policy of Home Rule. 

Local franchising authorities for cable and telecommunications are the appropriate 
jurisdictions to oversee community needs asce&ainments and d a t e d  public m i c e  
obligations. Local and State jurisdictions need meaningful: approPriate oversight authority to 
protect consumers. uphold First Amendment principles and properly represent local public 
interests. 

Local communities require their own voices: Congress and +be FCC must protect local 
media and uphold the public interest. 

L O L ~  voices need io be Zezi-3 c v . c i  the pibulic's ziir;;avcs ZZC? i?gh:s-of-way. ??x best 
way to ensure media localism is to dedicate media resowces for public interest purposes and 
to empower local communities to develop local media of] behalf of their citizens. 

Please keep in mind that the broadcast media are not free market industries. and 
re_rmlatory bm'ers such as duopoly and cross-ownership rules were created to protect the 
"public interest" requirements established for use of the public airwaves. Local broadcasters 
recellxed their FCC license with little or no compensation to the public even though the 
spectrum bandwidth used by these broadcasters is a PUBLIC resource. 

Essential]\. n e  ha\ e a situation where pri\ate interests have bought and sold a public 
license so that the current license holder has paid a huge price for that license, providing a 
large profit to the seller. although the public itself does not get any benefit from the sak. The 
inflated license cost, and the associated debt burden. actually increases pressure to cut local 
operating costs. such as local news and public affairs. 

In fact. local TV journalism in Hawaii had it's employer base reduced by 25% as a 
result of recent consolidations of ownership. Allowed to continue, consolidation Will 
inevitably silence independent news organizations in Hawaii's limjted marketplaoe of ideas. 
The viewing public. and broadcast journalists in Hawaii now suffer due to the withering loss 
of independent vojces. 

National networks and the Internet aren't substitutes for local broadasst news. ' h e y  
offer choices in our news and public affairs diet but they don't help us decide how we will 
vote in Hawaii's local elections. The quality and quantity of the local cuwrage may be 
subject to debate. but diversity in the marketplace assures that &ere be diversky in 
colerage of w;hat's going on locally. 

Remarks by Sean Mcbughtin 
Hawaii Localism W i t i o n  
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Local independent and noncommercial sowces ase sorely needed to inform citizens 
regarding controversial issues of public importance, and these sources must NOT be 
concentrated in the hands of a few. 

Our free society wiil suffer in profound ways if the FCC and Congress do not fiitfdl 
their traditional missions of preserving diversity, competition and localism on the public's 
airwaves and rights-of-way. 

Preserving diversity in the market is essential to preserving localism in dre 
marketplace of ideas. When there are many different media owners, including locally 
governed non-commercial media. with independent p r o d m  pursuing their own brad of 
truth then we have at least the opporfunity to anive at the trutb and dwelI in the light. 

When there's a lack of media localism and diversity,, that li@t grows dim. 

Remarks by Sean Mchughlin 
Hawaii Localism Coalition 
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FEDERAL COMMWlCATIONS COMMSSION 
BROADCAST LM3AL3SM HE-G 

MONTEREY, CALiFORNIA 
3ULY 21,2004 

STATEMENT OF 3OSEPH W. HGSTON 
PRESDENT AND GENERAL MANAGER GBW-TV 

Good evening. I’m Joe Heston, and I’m the President 4 General Manager of KSBW- 
TV-a local television station that serves Monterey, Salinas, Smta Cruz and many other 
wonderful communities that make up California‘s Central Coast region. I’m honored &at for the 
past 50 years more Central Coast viewers have received their kcal news and information h r n  
KSBW-TV than any other local television station. 

We realize. of course. that you don’t become the top-rated local TV station by accident. 
Rather. our success stems directly from our ovemding commitment to localisrn-our duty as 
stewards of the public broadcast spectrum to provide programming responsive to the specific 
needs and interests of the Central Coast communities we serve. 

Earlier this month the FCC issued a “Notice of Inquiry” on localism that asks how 
broadcasters can best “determine the problems. needs. and interests of their communities.” At 
KSBW-TV. we ha\e in\ ested si-pificant financial. technological. and human resources to 
ascertain-and address-the problems. needs and interests of our Central Coast viewen. The 
success of our in\ estment is reflected in our top-rated local news. our diverse community 
outreach initiatives. and our aw ard-winning commitment to public affairs. Let me add that tbe 
public senrice formula n e  ha\ e folloned might not necessarily be the best formula for all 
stations in all markets. Fdarkets are different. stations are different. and each station’s target 
audience is different. 

It is both a privilege and a pleasure to share with you some of the public service 
injriatives of t h s  station in this particular market. 

Local News 

Unlike our major-market neighbors to the north and south. we serve a mall population 
spread over a \ ery large geographc area. We must go the extra mile-literally-to cover the 
news in ewry comer of our market-whether it’s a downtown redevelopment scandal in King 
City (tu0 hours to our south). a meth lab bust in Hollister (an hour IO our east). or a ga rk  
festival in Gilroy (an hour IO our north). 

To cover h s  ground most efficiently. we’ve invested in thee full news burpaus-one in 
Salinas. one in Montere\. and one in Santa Cruz. We also use three live vans and three separate 
ENG receive siks to provide our viewers mjth extensive on-the-spot coverage of events as they 
occu. When an earthquake rocked Paso Robles last year. we were the only station in OUT market 
providing live. on-the-spol cmerage from the site on the day of the disaster. And on Friday 



nights during the fall, we deptoy a camera and crew to every high school football game in the 
Central Coast region as part of our "Operation Football" project. Hi& school hotball games, as 
you h o w ,  are often the heartbeat of a local community, and we enlist vktually every member of 
our staffto collect highlights of each game for our popular Friday Right newscast. 

Our station also has enhanced ow local news coverage with a top-tier oomplintent of state 
and national news specifically tailored to issues of particular importance to ouf total 
communities. Our Hearst-Ar&e sister station. KCRA in Sacramento, provides inrerviews with 
our local State Senators and Assembly Representatives on issws & as local w e r  cor#rol and 
the impact of proposed budget cuts. And our Hearst-Argyle Washington News Bureau provides 
us with similar localized coverage through regular interviews with our Congressman, Sam Fan, 
and just recently produced an exclusive profile of a local Salinas soldier sekc&xl for President 
Reagan's honor guard. 

Public Service 

Our station has made enormous public service investments in our local communitk. We 
provide $2 6 million for local charities each year through television fund-raising initiatives and 
public senice announcements. Our historic partnershy with two local United Way chapten 
p i G i i i G Z S  "Success By 6"- ZE ez!y cbii!dhmd de.. e!cpmeE? iyitizrive th31 eses i?fr?m~ttiond TV 
spots and special news reports to offer tips on education. health. nusition. safety. parenting. and 
quality family time We also take an entire day of programming each Decemk to assist the 
Sal\ ation Army's "Share Your Holiday" chan'ty drive Our entire staff pitches in to enabk us to 
broadcast li, e from sei'e17 differenr locations simultaneously to help communities collect food. 
clothing. and contributions and to showcase a \ ariety of local entertainers. 

Public Affairs 

KSBW engages its vieaers on public affairs at the local. state and national level. Our 
"Feedback at Five'. program-broadcast each Sunday at 5 p.m. before the NBC national news- 
tackles informative issues such as local gang vjojence. earthquake disaster prejwation. and chiM 
abuse. We broadcast a weekly editorial on hotly-contesled local topics ransing from a move to 
fire the Monterey School Superintendent. to the debate over medicinal marijuana. to tke 
expansion of Gallo Vineyards in Monterey County. We invite. encourage. and broadcast 
responses from ow \?ewers. We're also especially proud of our contributions of free broadcast 
time to candidates for public office. As part of Hem-Argyle's award-winning "Comminnent" 
initiative for political coverage. we dedicate a minimum of five minutes each night during the 
election season to broadcast issue or candidate-centered d i s c o m  to our viewers. 

Our co\ erage of local news. public service. public affairs. and other local prognrnmhg 
has been a hji \vith ow viewers. We earned a local Emmy Award for the best xaewscast in 2004. 
And. reco_pizing that some viewers receive news from aheir computer screens as well as their 
television screens. we're also proud that our station's website--"tbe KSBWchannel.com"-is 
the mosl visited site for local news. aeather. and information among all local print and ekwonic  
media outlets in our market. 
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But no matter how much money or manpowr we invest to serve our local conununirtes. 
we can’t do it alone. Our corporate parent. Hearst-Argyle Television, has been an excelknt 
partner in our commitment to localism. Hearst-Argyle enables and encourages us to share 
newsgathering resources with our sister station in Sacramento to impmve the quality and depth 
of our local news coverage. Hearst-Argyle also created the “Commitment 2001)” and 
“Commitment 2002” projects for political coverage-for which Hemt-Argyle stations, 
including KSBW. shared the Walter Cronkite Award from the Amenberg S c b m l  at USC. Most 
important. Hearst-Argyle recognizes that the local managers of local Stations know their local 
communities best. and it gives General Managers broad dhetionzo make programming 
decisions that reflect the specific needs and interests ofthe local commu&ks we sew. Indeed, 
just last year. for example. I rejected NBC’s “Maxim‘s Ha loo” for our station because it did 
not reflect local community standards for Saturday evening p p a m n k g .  

We also need cooperation and support from Washington. Our viewen cannot reap the 
benefits of our top-ra€ed local programming unless they can receiveoursi&--particdadyous 
full 19.4 megabit digital signal. Tonight we are carrying a Iive broadcatst of this important 
hearing on KSBW-SD, adjacent to our normal digital signal on KSBW-DT. Unfortunabely, d y  
viewers watching us oker-the-air on a digital TV can receive the signal because local cable 
companies and satellite carriers do not carry our digital s i - 4 .  The FCC should require cable 
operators and sateiiite carriers to carry our f d i  digitid sipd so &nnd h a s 1  viewers can 
continue to enjoy our top-rated local propmming as we complete the transition to digital 
television. 

Finally. we are as concerned as an>one about indecency on television. We need the FCC. 
howeber. to clarify the ground rules goxeming indecent broadcasts-& for that matter. tbe 
right of local netuork affiliates to re-iect netuork programs and substitu&e programs of g e a e r  
local or national interest. For all the time and money we have inkested in providing top-tier local 
news co\ erage. we must be able to broadcast he-us rhe events are unfolding-without tbe fear 
of incurring a fine or losing our license simply because a bystander. spontaneously and without 
notice to our staff. utters an expletiw or makes an obscene gestur~ in the background. Such 
unfortunate incidents cannot possibly be predicted--much less prevenred-by a station 
broadcasting live from an emotionallycharged but highly new-y public ewnt.  ’I& 
specific sentence in the h4arch 18 ruling in the Golden Globe Awards case that has created so 
much uncertainty and confusion is the statement by the C o m b i o n  that “[ajny use of that IF] 
nord OJ a variation. in any conrexr.” is unlawful. That leaves open the question whether con?exI 
counts in these matters. We belie1 e it does. and we respectfufly urse the Commission t~ clarify 
the issue. 

Our Commitment 10 localism at KSBW is the hallmark of ow success. Ih basic cable 
station. no public access channel. no premium or pay-TV service. nu satelk delivery company. 
and no local or national uebsite has been as steady or successful at addressing-in the FCC’s 
oun u ords-the “problems. needs. and interests” of our Central Coast conrmmities. 

Thank you 

3 



FEDERAL COMMUNiCATtONS COMhnSSION 
BROADCAST LOCALiSM HEARiNG 

MQNTEREY, CALIFORNLA 
JULY 21,2004 

PATTI hliLLER TESTiMONY 

CHiLDREN NQW 

Children Now would like to thank the FCC for holding hearings around &e camtry and 
in Monterey today to determine bow broadcasters are serving their local communities. As the 
FCC eyaluates how broadcasters are responding to the needs of local communities. they sbodd 
consider. first and foremost, how children’s needs are being sewed. 

Under FCC guidelines. stations are expected to air a minimurn ofthree hours per week of 
chldren’s educational and informational (€/I) programming at times when children are likely to be 
watchmg. These guidelines Mere enacted after stations claimed that The Flinrsrones taught children 
about history and The Jersons taught children about the future. To assess how commercial television 
stations are serving the child audJence. Chddren Now and the Institute for Public Representation at 
Georgetown Unhersit) analyzed the Children’s Television Reports for the last quarter of2003 
prepared by the four full-power television stations in the Monterey-Salinas designated market area. 

Our analysis found that many of the shows still do not have educating or inhimkg 
children as a si-rmificant purpose of the program. as required by FCC mks. Here aw jus1 a kw 
examples of how broadcasters have inappropriately characterized programs as serving ctrildpen’s 
educational and informational needs. 

KCBA describes the €/I objectibe for NFZ Under ,he Heliner as “showcasiag the pro- 
social on and off the field activities of the NFL’s leading players and coaches.” 

The educational objective for KSBW’s Kenny rhe Shark is as follo\l.s: “Kenny the Shark 
is about a tiger shark that has made the transition from sea to land. but it’s veq’ hard to adapt to 
new conditions. He h e s  with Kat. a middle-school student. and her family. In the process of 
watchng Kenny deal with h s  situation we learn real-world facts about shark behavior. habits. 
and biology.” 

J don’t know about YOU. but 1 am no1 aaaie of an) “real-world” sharks tbar live on land. 

Even if we accept at face value the broadcasters’ questionabk charer izat ion of certain 
shows as children‘s educational programming. two stations fell short of the three hour minimum 



guideiine (Fox Affiliate KCBA and Univision Affiliate KShrlS), one aksd the minimum 
hours ( C 3 S  AfSliate KION): and one stat im Aftiliate KWW) aired slightly more than 3 
hours of children's educational programming per week. It's very troubling that lmxdcasers are 
having difficulty in meeting what is a very minimal r;equkment. 

We also found that broadcasters in Monterey-Salinas also ace mt meeting $re distinct 
needs of children in the community they are serving. Children make up 27 percent of the 
population in the Monterey-Salinas designated market s a . '  Sixty five percent of these c h i h  
are children of color' and more than hdf  of all children in tbe =a (56%) ialentie as being of 
Latino or Hispanic origin." Furthermore. nearly hd f  of scchool age children (44%) speakSpmkb 
at home.'" 

Despite the unique demographic characteristics of this community, time is only one 
high-power Spanish language station in the area. And thz? station, KSh4S. offers only two €4 
programs. 
There also are no locally-produced €/I programs in the Momey-Salinas market that are specific 
to the needs and interests of this dikerse community. All of the 20 programs that lxoadcasiers 
claim as core programming originate fiom the networks or are syndicated. This is due in part tu 
increasmg media consolidation. resulting in fewer station owners who are interested in or a w a  
o f h s x  iG lies; scr, e !oca! c G ~ ~ ' ~ " ~ T : ~ s .  

. .  

We are also concerned that it is diffiult for parents and childr.en to find and watcb the 
small amount of educational programming that is aired. We found that one-fifih of the children's 
educational programrmng on KSBW. the NBC affiliate. was preempted by sports programming. 
most of which was not re-scheduled. Frequent preemptions make it difficult for children and 
parents to find programs and for such programs to develop a loyal audience. 

Finally. €/I programs uere not scheduled at the times in which &Wen would most 
like11 be u atchng. EA programming \vas almost exclusi~~ely broadcast on Saturday and Sunday 
mornings. e\en though lvith the exception of late-night. these time periods are the letst likely 
times for children IO be w-atching television." 

In summar:. local broadcasters in the Monlerey-Sdinas area clearly are not meeting their 
public interest obligations to children. The children in this community shoukl haw access to a 
variet) of programming that is specifically designed to meet their educational needs. not just 
entertaining cartoons Njth a va_mly pro-social message. They also deserve programming that 
actually educates and informs them about the community they live in. it is particularly troubiing 
that despite the ethnic and cultural di\iersity in the Monterey-Salinas market. there are no I d l y -  
produced EA programs that reflect the cornunit).  and \cry fejv Spanish language EA shows for 
that matter. 

In exchange for the free use of the ainvaws. broadcasters have a public interest 
obligation to children in the communities they serve. We ask the FCC to ensure that broadcasters 
in Montere) -Salinas and across the country do a Mer job in meeting tbe needs of c h i l h n .  



' Chitdren Now analysis of data fmm the U.S. Census Bureau, 2002 Ameman ' Community S w y  Surmnary Tabies: 
Tables PO04 & POOX, hrtp://factfinder.cus.wv/, generated 3uly 12,2004. 
ii Children Now analysis of data fiom the U.S. Census Bureau, Ma2 American Community S m y  Summary 
Tables, Tables PO04 & POO51, hrn://facffinder.oensus.gov/, generated 3uly 12: 2004. 
i" Children Now analysis of data from the U.S. Census Bureau, 2002 Americen Community Surwy Summary 
Tables? Table W35, htto://factfin&r.csus.gov/, generated July 12,2004. 
"'Nielsen Media Research, 2000 Report on Television (New York, NY: Nielsen Media Research, 2OOO), p. 14. 

http://hrn://facffinder.oensus.gov
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FEDERAL COMMUNICATIONS COMMISSlON 
BROADCAST LOCALISM HEARING 

MONTEREY, CALIFORNIA 
rnLY 21,2004 

WRITTEN STATEMENT OF EDUAaDO DOhdINGUEZ 
GENERAL MANAGER, KSTS(TV), SAN JOSE, CALIFoRNlA 

Good evening: Commissioners. ladies and gentlemen. I am Eduardo h i n g u e z .  
Vice President and General Manager of KSTS(TV), the Telemundo owned and operated 
television station serving San Jose and the surrounding =ea. 

I'm pleased to be here tonight speaking abwt  broadcasters' service io h a 1  
communities in northern California. I'm pleased because Telernundo and its ~4 and 
operated stations consider service to the local communiry to be essential io OUT business 
and to our role as local broadcasters. 

I have spent many years in broadcast media. with a particular emphasis on 
Caiifomia Spanish-ianguage reievision stations. immediateiy prior io my c u m a t  rok. i 
was station manager of Jelemundo-s o u d  and operated station in the h s  Angeks 
market. KVEA(TV). Before that. I was station manager of KWHY-Ylr. Los Angela. 
California. where 1 was responsible for the successful transition of that station from a 
Galavision Network affiliate to a local independent Spanish-lanLpage station. 

All of that experience has taught me the three pSinciples essential to a successful 
TV station: local attention, local action, and local accountability 

Local attention means that a station must focus on ebents and issues that matter to 
its local audience. ln Spanish-language programming. that sometimes means cm7ering a 
news story about hkxico or El Sal\ ador that uodd not make rhe national news. and 
sometimes it means addressing the fundamentals. such as a story about how io open a 
checking account or what immunizations are needed before a chld can start school. 

Local uction means that the station must involve itseif with i t s  community in 
1% ays that advance the community. Whether that is by sponsoring tlte San J o s e  
America's Festival earlier this month to benefit emergency housing and sheher. by 
broadcasting the San Francisco Camaval Parade to benefit the Mission Neighborhood 
Center's Headstart Programs or by reaching out to the ~0mmlmity at !age by s p o n ~ 0 M g  
and hosting weekly 'Foros de h lg rac ion '  {Immigration forums) to address immigration 
concerns - what matters is that Jelemundo's established commitment to our community 
of license goes beyond programming. in addition to the strong relationships we have 
with many non-profit commumty and cultural agencks serving zhe Latino popdation 
throughout our colerage area. KSTS maintains a solid relatiomhlp wi& &e local 
business leaders through the 15 Hispanic Chambers of Commerce. fiom SOmMsa Cam? 
in the North to the Concord and Alameda Countks in the East to Mmterey in &e South. 
by sponsonng and participating in an array of local programs and initiatives. 
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And ~ O C Q ~  accountaMi@ requires OW communjty to be aMe to d y  011 us to cover 
what it Deeds to know in a timely and app7opriate fashion. We measwe &at 
accountability not just in ratings OJ specific feedback, but by ow seme of whether tbe 
community knows more today than yesterday. KSTS serves: if you will, as a bridge €or 
the Spanish-speaking immigrant community to life in rhe U.S., covering issues of heat&, 
education and immigration. Our audience has toold us in survey &t survey that tkey 
want and need more of this kind of information so they cam live a better liCe h e  in the 
United States. We strive every day to meet these unique community needs and interests 
and thereby to earn the trust and loyalty of our audience. 

For us. these principles are not optional. This is not a mawr of regulation; it is a 
matter of survival. We are the local face and the local presence of OUT network in each of 
the communities we serve. In a world where cable boasts inmkds of national c#iamek, 
a television station that does not live by these thee principles will fail, ~~~gardless of who 
owns that station or what regulation requil;es. 

Upholding these localism principles is fundamental to any broadcaster’s success. 
and Telemundo is c o m i t t e d  to them. When General E W i c  a a p i r d  Telemudo 
se\ eral years ago. Telemundo did not de-emphasize these three key principles, but 
iciiivigoiztd k i e m .  L~t l i  a; the s+ati.lioii and nemwk level. 

At the station le\ el. Telemundo has strengthened its lacal newscasts at 6 p.m. and 
I I p.m e\ er) n eekday. Our news team has more resources. thanks to our abiMy b share 
the resources of our sister station KNTV. NBC’s San .kse owned and operated station. 
KSTS sen es both the San Francisco and Monterey markets and. Norking with NBC’s 
local neas  team. n e  hate been able to co\er more live M ~ S  events by use of their live 
trucks or helicopter~for major breaking news stories. But it goes beyond having access to 
better technical resources. In fact. the benefits of OUT commitment to ow local Hispanic 
American audience flow to KNTV as w l l .  On numerous occasioa~. Telernwdo has 
helped NBC cover stories where our reporters had access to Spanish-speakers in covering 
ne\vs e\ ents. thus enabling Kh1.N to broaden its coverage of issues that & e t  us 41. 

A1 the net\&& level. that reemphasis is best ref2ected k OUT new progamning 
philosoph>. For decades. much of prime time Spanish-language programming shown in 
the United States has been imported from other countries. Thb “outsourcing” of 
programming has meant linle oppormnity for Americans to dewlop tekvision 
programming that addresses the uniqueness of U.5. Spanish-language audiences. Now. 
Telemundo has launched an ambitious - cost estimates for the last several months equal 
or exceed 550 million - effort IO develop more primetime SpanisNanpage 
programming. including teleno\,elas. here in the United Stares. +n comast IO other major 
Spanish-language networks. which still acquire most of their prime time p r o p m m b g  
from Mexican or South American programmers. Tdemmdo prodwes more than Mf of 
its prime time propmining in-house. And with OW renewed focus on domestic 
production. Telemundo intends IO detelop SpM-lm~guage pro_marmpling that truly 
speaks IO our American audiences. 
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That effort is paying off. In the past several months. TekrnlmQo’s national 
ratings have jumped as Hispanic Americans have responded to U.S. Spanish-language 
programming. And that has, in tum. strengthened KSTS. The result is the best of both 
worlds: a strong local station that has access to extensive resources and qualie 
programming, both locally and nationally. 

My point is this: loca( attention, local action, aad local accountabiiity are not 
motivated by the threat of sanctions; they instead are fundamental to OUT business. When 
Telemundo invests the tens or hundreds of miltions of dollars necessary to acquire and 
operate a television station. we hardly intend io jeopardize that investment by airing 
programming that offends a substantial number of viewers, or that does not appeal to the 
local community. Indeed, because we want to expand w local ad*, TelemumQo is 
willing to spend even more in order to continue to produce truly bcdly oriented 
programming. to fund the community activities and to sponsor events that improve the 
social well-being of the communities we serve. These are the halharks of a s~mxssful 
television station. 

Local attention. local action. and local accountability are essential to KSTS’s past 
and future success. These three principles w41 continue to _mi& our strategies and 
perfcnxiii~f: s ive iiiovc f~rxard. n e  CG~IT~SS~O:: z e d  !ock DO PA&&:: *a KSTS to 
c o n f i i  that successful broadcasters actively pursue local service to the communities i0 
a‘hich they operate. 
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Federal C-muaicltio~s Commission Heariag 
Moderey, Califoraia 

July 21,2004 

M a m a  E. Zaraztia 

INTRODUCTION: 

Good evening Honorable members of the Federal Comrmeakations 
Commission and good evening to all members of tbe public. 

It is an honor to be here this evening and I thank Ms.4toyte !%eFcock a d  &e 
entire Localism Task Force for having extended &is invitation 

Given the limited time available, 1 will be brief aad d i W  with QY commend% 
VI hich are herby respectfully submitted fo r  your review lad consideration. 

me. 

FOCUS: 

My focus this evening will be to provide comment with respect & &e 
Commission’s concern that broadcasters servethe 0 4 s  eod in&rest of eLI 
significant segments of their communities, including &e Spaaisb speaking 
communities. 
I believe the term “significant segments” as used in the Commission’s Notice 
of Inqu in  adopted 011 June 7,2004 refers $0 segmemts ofiodividuds nbom I 
ha\ e the honor of serving in my I-arious d e s .  As a hnyer, 1 represent a r l a y  
Spanish speakers who find tbe US kga4 sy- d S l t  to -ped; QS 

Honorary Coosul I address the mamy i s s u e s  facing immigrants #ma Mexico 
n ho  li.c e and work  on Ca4if’rnia’s Cet&-al Cops€; and as &air of &e 
Hispanic Chamber of Commerce 3 seefirst baed &e c.all.eeges faced by 
many small Hispanic owoed businesses. 
These significant segments do w t  belong $0 a bootogeaws g v ;  M, 
there is mucb “diversity within di\w-siiy.” Laepage of i p d k ~ ;  
immigration status; economic i e d ;  kvel of Cormal ducncioo; e. ~ 4 4 1  all 
\ a q  from individual to iadividual aad from eommua4tyto wmrnuaity. 
Given this multiCac&ed context, the missioo ofloc&sm a d  i t s  
implementation require extensive research a 4  carecUl evdtrath. 
If a person is unable to read Engtish and Eagk41 is &e m o s t  romrnoaly u d  
ianguage, that person will rely on visual and audio wams.af SometSon U’ 
a person reads 110 EngLisb or Spanish, reliance 011 \4sraI and audio sou me^ OC 
information i s  heightened. 
Let us remember that broadcasters are trus+ees of‘&epUMic airwaves rad 
that they must use the medium lo  serve CbepuMk ierest .  1 wou3d urge yau 
to adopt a broad defsnithn of ”pwblic” to include 
imrnigramts frwn &rad,  indivicauels ‘A&O are i#itwa&, atc. Because lo &my 
these individuals the beO&i%s of cbis puMir resource i s  a dkserviceta 

speaerS, 
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ewryone in the community, aat ivst to tbose d i r e d y  affected by said a 
deci-. 
This Commission has stated that the free Wow of iukrmotion is quote %e 
lifeblood of democracy.” If many can understaud puMic iatormatim ody if 
it is delivered in Spanish, do w e  t h y  have this iFee4ow of mformation ami 
do we truly protect democracy if Spanish is not used i o  ddiver this puMic 
information? 
The public’s airwaves are akin to a sort of intwn9tiooal curremy, because 
peo@e from all over the world use them. I would urge dre Comraission to 
manage this international curreecy using strict s t d a d s  d arroutJcabaity. 

SPECIFIC RECOMMENDATIONS: 

My hope is that these recommenalatiiws wit1 assist &e Cumnrissioo kr 
complying with the Third District Court of Appeals’ madate  that a g u e  
“rational” and “reasoned analysis” be applied in Carmulatiag auy proposed 
rule changes. 
1 believe a different vocabulary must be emphasized; instead of rderriiig so 
often to corporations, conglomerates a d  consolida&ioo, get us begin usiag 
m o d s  such as commitment, compassion and community conscieace. 
To contribute to localism, broadcast programming m i s t  higMight heroes a d  
success stories from within tbe signiticant segments dready referenced so 
that community pride may be fostered. Also, -liceawes mast use WD 
traditional delivery systems u hich incorporate cul turaQ sensitive tbemes. 

With respect to non programming factors, I urge &e Commission to 
undertake the following: 

0 

0 

0 

0 

0 

0 

0 

Include local station decision makers in deCining a d  implementing 
localism. 
Pro\-ide access of station daisioo makers-to &e -a1 r e s i d m t s  in 
order to promote trust withiu the local comautnitks. 
Urge main studios to be located within &e h a 1  coorarunities so &at 
the loca3 studios are quote “part of the neig4hrbaod.” 
Promote participation io local community iaeGv4tks so that hiiceclses 
confirm their commitment 40 cb4 community aad est&* trust by 
being qresent during Bsse activities. 
Encourage contacts with the ieadership in rbe focal camarumity groups 
so that licensees haw a puke on community priores .  
Confirm chat a licensee’s CamiCiariq HMI tk particular commtiaity 
context of the broadcastkg area is vital to &e e f f d v e  Qleli\ery of 
public information #o undersw\.ed commuaicies. 
Defiie IocaUy orieded programming as prograrnmiag ofitt#erest*o 
the local community r e g a r d b s  ofcbe source. F w  exampk, eraturd 
disasters ia foreign cowrtries dteo are  of particular kt&west *o local 
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communities because ofthecommunity membws’tks& tkehreign 
country. 

o Incorporate individuals with sensitivity to tbese ua-rved 
communities in the decision making process. 

o Track the usage of public service amouncemew (PSAs). Are 
licensees required to track why and how &ea f S A  reques+s a w  
rejected? Are they required to track when and kow o&n &e PSAs WQ 
aired? Do licensees track to what extent t h y  encowaged a d  made it 
known to undersenred communities that PSA airtime was availabk? 
Without this tracking there is no basis for €rami% a compkce mud 
responsible action plan for the future. 

o Reward licensees who seek oppottunities 40 educe u- 
communities. For example, with respect to local and 3 e a l  
elections, licensees have the ability to education comawmities about 
the importance of participating in the pditical pnrce~s. Liceasees 
must explain why undemanding a d  participating m t41egdit)c.l 
process is important and how politics a f k t  tbedaiiy4v-e~ of mamy 
individuals residing in undersenled communities. Curready, maay 
individuals residing in underserved communities consider @tics PS a 
low priority item because the daily chelknge of basicecaoomic 
sun-ival continues to  be the top priority. 

o With respect to the regulations, 3 believe quafitathe features need to 
be introduced into the licensing process. For exalaph, if a +irestsee 
demonstrates strong community commitment, the initial term dit 
license could be automatically extended. Conversdy, the initial term 
of a license could be conditioned on the licensee’s demoadrating a 
certain minimum level of commuaiq\’ comdme-nt  a d  a failatre to 
reach this level of commitment could subject the  iiicease to susppeasioa 
or revocation. 

CONCLUSIONS: 

. .  As Commission Adelstein bas stated, loca4ism means p r o v i i h g o p p o ~  s 
for local self expression. To deny individuaL the opportiltiicy 6 r  &€ 
expression is to deny them their persoaal growth, self respect a d  dip*. 
Commission Adelstein also references the Commissh’s  duty &o emure that 
all broadcast licensees exhibit deep commitmeot to their local communities. I 
would like to suggest that the Commission’s d e  S~OUM ab0 bdudeebe 
obligation to ensure that all broadcast licensees exhibit deep mmmtloity 
conscience and a sense of responsibitw for tbefuture sf&& local 
communi ties. 

With your permission Commissioners 1 woudd4iketo camdude with a&w 
words in Spanish. 
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0 hluy buenas n o d e  damns y cabaNeros. W o  queria darks 4as gracias por su 
paltlcipach en esie eve to .  AI participaresta no& d h a a a  su i&s 
en el futuro biea estar de nuestras comuaMades. 

0 What I just stated is as fdlows: Good eveniog ladies sod gentlemen. I just 
wanted to thank you for participating ia this event. Your participation a i s  
evening confirms your interest in tbe future well being of our communiies. 

0 Thankyou. 

0 2004 Blanca E. Zarazlia, All Rights Reserved 
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